The purpose of this research was to gather some empirical evidence and to analyze the management determinants among the relation of corruption, accountability, and performance of Indonesia oil and gas industry. Due to its strategic role in government revenue and Indonesian development, oil and gas should be managed efficiently, effectively, and in an accountable manner. Past implementation has witnessed that oil and gas industry faced many problems such as corruption, lack of accountability, and nonperforming. The scope of the research is focused on production sharing contract between government and commercial oil and gas companies. Beside agency cost, information asymmetry and contracting theory in the industry could decrease government income from oil and gas sector. The research object is accounting choice, controlling, corruption, accountability, and performance variables.
Introduction
A development of technology 'communication is increasing. Mobile phones (mobile phones) are not rated as expensive goods [20] . This means that consumers use mobile phones not only to fulfill their lifestyles or to pursue prestige but as a means of communication that is genuinely considered essential and necessary. The issue of tariffs is a sensitive issue in today's telecommunication business. It is sensitive because it has a direct impact on consumers and is a tool for operators to capture customers through marketing strategies. But different positions between regulators and market participants are politically significant in giving significant influence to the market structure. (khaerulhtanjung blogspot.co.id/2008/02) One of the strategies used by mobile operators to attract consumers as much as possible is to produce a starter card in bulk with a low selling price level (below the price of regular pulse refill). This strategy is used by almost all cellular operators in an effort to improve their customers.
In the case of an increase in the number of customers making the company compete to race to provide attractive rates that are expected to affect in the increasing number of customers. A growing number of subscribers will contribute substantially to increasing the company's revenue because the company's goal is to increase taxes for its business. Product competition in telecom market is very tight, where the operators keep pace with the strategy to win the hearts of customers. In the market struggle, the company not only focus on increasing revenue from voice tariff (voice) but also must improve the appearance of multimedia-based service features. One of the DOI where a company controls a business competition (Porter, 1998).
Shepperd (1997).competition is a dynamic process conducted between companies
or sellers to win competition and expansion. The industry is part of the production process, where part of that process does not take direct materials from nature which then process it to become a valuable item for society (Bintarto, 1987) . The industry is an attempt to produce finished goods with raw materials or raw materials through an extensive production process so that the products can be obtained at the lowest possible price but with the highest quality (I Made Sandi, 1985: 148).
Telcomunication industry is included in the oligopoly competition market because, basically the competition climate faced by mobile phone operators in Indonesia is now close to the situation that is oligopoly. There are three key characteristics attached to the oligopoly market situation, namely: (1) industrial movement is dominated by the gait of several operators with large scale; (2) each operator sells or offers products that are identical or have relatively limited distinctions; and (3) the industry has a significant barrier to entry in size so it is not easy for new entrants to enter into the industry in question.
The oligopoly theory has a long history. The term oligopoly was first used by Sir
Thomas Moore in his work in 1916, the "Utopia" 11. In the work it was said that the price should not be at the level of competition when the company is in the market more than one. Oligopoly was first formalized by Augustin Cournot in 1838 through his work "Researches sur les priciples mathematiques de la theorie des richesses". Oligopoly Market has the following characteristics:
a. There are several sellers / producers who dominate the market.
b. The goods traded can be homogeneous and can also be different shades c. There is a strong entry barrier for companies outside the market to enter the market The goodness of the oligopoly market is as follows.
• The oligopoly industries can innovate and apply the most rapid new technologies,
• Driven to compete with the discovery of new production processes and lower production costs,
• Better able to provide funding for development and research.
The disadvantages are as follows.
• The possibility of excess profit being enjoyed by the producers.
• No production efficiency because each manufacturer does not operate at a minimum average cost.
• The possibility of exploitation of consumers and laborers.
There is an increase in price (inflation) that is detrimental to the community on a macro basis
Methodology Research
Research is defined by many authors as a systematic process. (Kerlinger, 1990: 17) defines scientific research as a systematic, controlled, empirical and critical investigation of social phenomena guided by theories and hypotheses about allegations relating to social phenomena guided by theories and hypotheses about allegations related to the phenomenon.
The purpose of this study is to obtain evidence on the determinant of variable Price Based on theories and research hypotheses, the variables used in this study are as follows.
Dependent or dependent variable
Is a variable that is affected or become a result because of the independent variables (Sugiyono, 2007) . Competition is implemented as a combined income PT. Indosat, Tbk, PT. Telkomsel, PT. Excelkomindo is the dependent variable in this study.
Independent or independent variables
Is a variable that affects or becomes the cause of change or the incidence of dependent variable (Sugiyono, 2007) . In this study that became the independent variable Tariff / Price, Number of Customers, Promotion Cost.
According to Ghozali (2001) , the accuracy of the sample regression function in estimating the actual value can be measured from its goodness of fit. Statistically measured from the amount of coefficient of determination (R2), F statistic value (model feasibility test) and statistical value t (analysis of individual parameter significance).
Coefficient of determination (R2)
The ratio of determination (R2) 
Model feasibility test (Test statistic F)
Model feasibility test is used to test whether all independent variables affect the dependent variable that is underpricing. If P-value <0.05 then the relationship of independent variables change underpricing, it means that the model used is fit (fit), (Ghozali, 2001 ).
Significant test individual parameters (Test statistic t)
A considerable test of individual parameters shows how far the influence of a single explanatory/independent variable in explaining the variation of the dependent variable. That is whether the variable is a significant explanation or not to the dependent variable. In t-test, the t-count value will be compared with the t- And it means this model is feasible
Coefficient of determination R2
The coefficient of determination or R2 is the amount of contribution or contribution of all independent variables to the dependent variable. The higher the coefficient value, the better the ability of independent variables can explain the dependent variable.In the In accordance with previous research Yane Noviki Hermawati (2013) This means that the rate is very influential on corporate earnings. If the company lowers the tariffs then the revenue will go up. Usually occurs in a very competitive competition. From the overall conclusion can be drawn a red line for additional companies new base stations only focus on network quality improvement, competitive strategy to follow market prices, and focus on customers.
